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Paper/SubjectCode:27421/Advertising:DisciplineRelatedGeneric:CopyWriting

Duration: 2.5I{ours [Total Marks: 75J

NB: 1. Read the questions carefully before answertng

rres to the right indicate the futl marks

3. Give examPle when necessary

Ql. CASE STUDY: Multimedia Campaign

A. Having been in the Indian market for some time now, Nestle India plans to make a vegan

edition of Kitkat. with plant-based products becoming a norn for many brands and product

categories,Kitkatplanstoentertheveganchocolatemarketinlndiawithabang!The

campaign focuses on benefits of plant based products and the fact that your favourite KitKat

will retain the same classic taste'

1. Prepare a creative brief for making an impact on the target audience

2. Suggest an appropriate message strategy

3. Create a print advertisement based on the creative brief (one advertisement)'

4.Preparea30secstoryboardforTelevisioncommercialbasedonthecreative

brief.

4

2

4

OR

B. What started as an on-demand food delivery platform in India rn2Ol4, Swiggy is well on

its way to becoming the preferred urban dweller's choice for comprehensive on-demand

delivery with Swiggy Instamart. The brand plans to make itself the one-stop-shop for gifting

options on festive occasions.

Gifting thus being the main theme of the campaign'

l.Prepareacreativebriefformakinganimpactonthetargetaudience.

2. Suggest an appropriate message strategy

3. Create a print advertisement based on the creative brief (one advertisement)

4. Prepare a 30 sec story board for Television commercial based on the creative

brief.
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Paper / subject code: 27421/ Advertising: Discipline Related Generic: copy writing

B) Write a Direct Mailer announcing Burger King?5 nsyT menu-for kids. 
,,

OR
C) What are the responsibilities ofigooO copy#ritert . '
D) create a radio spot for cadbw's Dairy Mirk Silk oreo editioii. ."',

Q3. Answer the following:

B) Discuss Idea Generation iqu"r. -="--- . 
-'

OR

:]y" 
is creativity and what are the various stages of the creative process?

D) prepare an outdoor poster foiioat,s ne*;r, ;";;.-- 
vrveLrr! Pruutrr's'

Q4. Answer the following:

A)DiscussWtitingfo:YouthVs.WritingforSeniorCitizens....

B) Explain the guidelihes for wriiing televibion copv..,'l ... .,' , 
.,,'r,

OR

8

7

a
7

'8

7

,;8

7

8

7

c) Evaluatethe copywlitrni styre orury on" aanertising.u-puig, by an ad agency for itsclients v r'

:lDraft 
an ema*promoting- new holiday packages by yatra.com for Diwali

Q5. Wiite shorr,notes on aNy THREE;rrnr air"*,r* 
-**'Y'

A) Write a classified ad for a new resort op*rr* r-n Oou.
B) Discuss an ad keepingin mind H*our uppe"if

,' ,'t 
D) what"is "srice oflife" concept in ads? Giv. ur..iu,npr".
E) D.lscuss Slo,sans and their'importance, *,rO .;;.-;;;.

8

7

l5

*,k****:|.,*rf * *{. *

' page2of4

83 I 55953F9E 63817F237D01F22254 AFF

40520



TY r3ff1f4 -AD rr\ra\23
Paper / Subject Code: 27422 / Advertising: Discipline Related Generic: Advertising & Marketing Research

Time:2.5 HRS Total MARKS: 75

N.B.: l. Read the questions carefully before answering
2. Figures to the right indicate the fulImarks
3. Give example when necessary
4. Calculators are allowed

l. (a) Big news, a 24- hour news channel, wishes to launch a new streaming service across
India. The OTT platform wou-ld showcase a wide variety of content for viewers of different
age groups. As a researcher suggest an appropriate research design, research technique and
sampling method to facilitate their plan. 10

(b) Compute Mean, Median, Mode and Range forthe following data. 5
20,23,25,35,40,40,42,50,90. 

oR i

(c) Design a questionnaire to find o?tne reaction of the youth towards controversial
advertising. g

(d) "Excessive TV watching leads to obesity among children". Write a report analyzing

. ,n" validity of the statement. 7

2. Answer the Following:
(a) Discuss the various methods of conducting product research.
(b) Write a note on the importance of literaturi ieview.

(c) Explain the advantages and disaFantages of Focus Group discussion.
(d) Discuss the nature and scope of markeiing research in tnOia.

3. Answer the Following:
(a) Explain the various methods of conducting copy research.
(b)Write a note on pricing research. 

^OR
(c)Discuss the types and the signifiil.. of secondary data in marketing research.
(d)Mention the guidelines for designing a good quesiionnaire.

4 Answer the Following:
(a) Discuss projective techniques in detail.
(b)Write a note on probability sampling

'oR
(c) Discuss various print and broadcast pretesting methods. g
(d) Explain different physiological rating scales ised in advertising research. 7

5. Explain Anvldthe foUgWing.
(a) Hypothesis.
(b) Survey method. :

(c) Research design.

(e) Measurement scales

8

7

8

7

8

7

8

7

8

7
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Paper / Subject Code: 27424/ Advertising: 2) Brand Building - c'ql t z\ z 3

[Time: 21/z hoursl

Please check whether you have got the right question paper.

N.B: l. Figures to the right indicate fult marks.
2. Draw suitable diagrams wherever necessary
3. Illustrate your answers with examples

I Marks:75]

Ql. (a) Explain the following concepts: -
1. Unaided awareness
2. Brand Association
3. Composite Co- Branding
4. Range Brand
5. Corporate Image
6. Service Brand

(6)

1.
2.-

3.

(b) Case Study:
'Tibetan anJ Chines" quick- service restaurant (QSR) chain Wow! Momo has forayed into

fast -moving consumer goods sector with its frozen momos. Initially the frozen ;;.t
will be available via Big Basket in l0 major cities of India.
On the basis of the above information uniwer the following:
What line'extension strategy would you suggest? Justift.
Analyze the current brand personality of Wowt Momos using the brandpersonality-.scale.
Who would you'like to use as a Brand Ambassador Uur.a un-tt e Brand Personaii# and
why?

^. What are the four brand identity perspectives
b. State and briefly explain the various iypes of Brand-leveraging strategies?

OR
c' What is Brand revitalizing? Explain with example the ways in which revitalizing can be

done.

d. Describe the various practices that can be used for successful retail branding.

(3)
(3)
(3)

(8)
(7)

(8)

Q2.

Q3;

Q4.

(7)

Explain various advantages of building a strong brand image?

How can CSR activities be used for Brand Building?

OR
Ex.plain various stages of growth and maturity of brands with a suitable example
What are Brand Building Imperatives

a. Explain the Brand Asset valuator (BAV) with power grid.
OR

b. Elucidate Brand Building Blocks.
c. Write a note bn Corporate Advertising

(8)

(7)

(8)
(7)

(1s)

(8)
(7)

a.

b.

c.

d.
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Qs.

Paper / Subject Code: 27424 I Advertising: 2) Brand Building

: (tS)Write Short Notes on

a. Brand v/s Product
b. Service Brands
c. Brand Loyalty Pyramid
d. Rural Advertising
e. Global Brand Manager
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tVgm rrc-;.
Paper / Subject Code: 27425 / Advertising"i3)

,-':',

'..,: 
i

Time:(2.S Hours) .,i;t' r;

NB: l. Read the questions carefully bp.&re answedh;1i

;,

2. Figures to the right indicatsihe full maEks' -,,;

3. Give example whenneceSary

Q.1
L*1

-vi
u\'' rtu

"i'.: ..U1(: .' < \ Y^\ ^\a-, 3\/
+- - a\1

Answerthe following
A CASE STIJDY

Aquafina is launshing a n€y4p;mpaign tgdreate an amoity between consrrn€rs and the;
brand. Right now, zdZ ot"fiAans ar;"-walking arourid aelyq$laa. They.know that
should be drinkine morg'water, but tliey aren't sriib why. Aiidso thev turn to othershould be drinking morq

ans are"-walking aro.urid dehydnitbd. They.know that they

; but tliey aren't sglb why. Afrdso they {qrfl to other"ll,rinks

p gr:r.l.ther.tliryt.s.il- ryali3i4iiF: extepffri whi"n s*1afu"e *ffiuto
their health and ma"kffiem looX.-.ffid feel bs#&.
With Aquafrna Dritking Walgsthe fact [S,t'water isftey to hea.l_thj living aqd,the need,*:,:
forpeople to t4e6gnizaqdi;itn. qu$ffy of watepihey.ddnh,t* "..-,, , j:)
a'' ,o, *"t",l,i.ig1gfi,*,lf"Sp'"n"1q,'=

a. oul,Sitrre Co,ffiunicaiiogfi uii

8
7

.:."t c
"D
Q4

,.A
.r B

''c
D

Q 5-,'

,'.lr, 8:7

8
7

8
7

8
7

8
7
15

Various types of Consumer - oriinted sales promotions
Wrlte.short not s:on any three of the,:following:
. ': ,a. Methods of EquityFinancing

b. Any two methods of Generdting New Idea for Entrepreneurs
c. DAGMAR
d. . eommon ways in which advertising agencies generate income
e. Pitching
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Paper / Subject Code: 27427 / Advertising:_5-1:social ffia

TIME:-2%Hours,.].''..,:,":,..,..|,:l.''l,lJ{-,.|!.-
:ti, ,ri:l'' Marks:-7fi,r-' .-i:"' ..'

.., ,., .-..,1," .,i a. ,.

NorE:-l)Allthequestionarecompulsorjrsubjectt6internalghoice .,'' , ' r ..
2) Figures to the right indicate;$h marksl"t .r,il.:"' {r ,,;J .,,..r;."' .;''.i-

o ," ,...-",'' ,rl,l,: 

' 
rii-'r *.- . ,: 

' 
,..r;

Q'1' Garmin company wants to effiit, 
"pg.fth"r, 

or.CIliil.rr.a,ufo., rooiutrrr"r rr* r< .,i."''
Garmin company wants to expand'its offions of biisiness-flcioss tndia:irrrey u.rl ts ,'''offering Sport watches and spop gadgets, They are also pro-Biiig ro""*--l-;o#.n;rs,i"
various Running expos. ".f 

- - _J:,. ;T, -:, - ^ 
.,.!," ' .S; 

* 
,*' ,j;Ac a Q^^i^l rr^,r:^- *r^-r--.rJ- - I +1 - ,:,i- { ' -.i:v "x:As a sociat yea.r; yarlgqiii! ug.qosrrirrgg"r.Lf h*cnio'ilpaiea,:#". c",".rifi'Th" -,i ,,..''social MediaMarketing rrl*h is fora$"erioa o-re'6'aays ertiie n.strteie. --,;;r ^--.,,tt' 

.,"1r,'
Answer all the following questiap.$iur.O ou.:irrfor-atioiflsiv.o. ,tl ".,1 . 

.i." , "'t) which three Soc.isl S"i," ordfl*r, ,y#iil;; ,$;,,t*ffi;:g&in "oui*v ",i*' on :. i, {r,campaignandwliy? * ,./:,:' --.: 
__--- -1::'' - *': -'"r r r)

z) state thJobjeffi of 11i.g campaiu? ,..,,-' *l* .jt' ,.li''''' ,i'',"' -i-,"
3) createaoni.rveekof s,b;ialM;di6'calendar,ftrtheca$aign._,,,,11' .,rtot ,il$| ,,,rili-'4)SuggestmpasureS|{theGarmiiicam;;,.gfi;y"rr;x*viaInstag[am...,..o#

Q'2' "l **.1'-1T,0:,in*, Exphin briefly,"how the arrival of E:rirarketing chinged th, 
r' 

8

b) Dlscuss the bbhavioral.iiternet 
e"ZC, B2B, G)C *d C2Bi .,,,lll sr 

.,,.1,, 7':" 't':' (9.R) ',;'';'" 
j"' ' .'"" ,".:''" .'.'" '

,,*,n)i::::"*:., "^:gfq; *arkti'e' 
..,i:-j' - ,,;''t ;,'i-i 

' 
,"i! ,.iiu' 8,i-d) Exptad';E-.arkgliiis i,r 

"o,rtJii 
to 6"ti$ aau"{1dlds.

t.: ,i' ,:i:' 'r,i ,:.,,. ,,::': ;.i' e- L"-} . \'..'' ;""' I

al llS*::r-ffi'@*i1Yq&'"g-Di:iil,, fl ',,u' ,ji:u 8.r:-'" u)#"i.u,.qij ;;;;fr;;;:;;$it"j:;i{#:H'ild';r,_ ,niiit ,,.',,1 il ,: . .:.. 1 r 'Ie. i.::., ..qi'' (OR) ili!' -..,'i .'"tl;t

. e.+. ;t 8

r', 7
",i

8

7
;' .l

Q.5. S/-rite a shorjnote on any three qutlof five:
.{1 social M€dia Mark s E;;;sr;rri'-'.
c) Key.wtlids ...t;rt' .... r "l-.''','''-' d) Etliics in Social Media Marketine;i',

'r:.-^" . \'l:,t,, : '.. ,ii- ' I

15
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) run z^o?7

Ql.B.Which

.'
OR

'r' rvhat is Jvlusic Foley?'How dogi voice-over and sound manipulation help in a

oryln Ad Film.?

r:: !,-: ....

Q3. D. Which are the various softwares used for editing. Mention your preferred ones with'.r , ',
.'': theirkgy$atures..l-.'1 . r' (7)

"{}
{\{

il

*

ltsl:

W Explain'in detail-f-fi; challe4dijs facedw*n rn@ a Dodntrry Fi How can
:i''

o)

(8)

o)

(8)

(8)

3 s 64192C60C540B03A2807A9D285 I 09F

-.t i

f 
;. OescriU. yo* thoughts on tlp use of in iews in fucumentaries. What points should

you keep in mind'while s.electing the interviewees as well as asking questions?(7)

44i.35
a..t:

: -..:..;

i\'

N.B. 1. All Questions are compulsory ' '.

2. Figures to the right indicatg-"tirarks ...1

,'r3



Justify your stand.

What is the importanff.6f a

t

f*}'

A.

B.

C.

D.
I

E.

n r'
-i"t

..>'i
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Paper / Subject Code: 27430 / Advertising: 8)

,-\_-1
. ::!-

.tt l

Q4. A. Mention the steps to come up with a 'Selling

,.,,i'

Conc--ept'?

i^"

i.:

:1-i l

,i" (lIF


